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Results	
  Media	
  Release	
  –	
  For	
  Immediate	
  Release	
  

Tuesday,	
  18	
  August	
  2015	
  

AUDIT	
  REVEALS	
  LARGEST	
  SINGLE	
  CHARITY	
  EVENT	
  IN	
  SA	
  	
  

JOHANNESBURG,	
  18	
  August	
  2015:	
  A	
  record-­‐breaking	
  R26,054,869	
  has	
  been	
  revealed	
  by	
  auditors	
  BDO	
  SA,	
  
appointed	
   Stakeholder	
   Accounting	
   Partners	
   to	
   The	
   CEO	
   SleepOut™	
   and	
   The	
   CEO	
   SleepOut™	
   Trust	
   (The	
  
Trust),	
  as	
  the	
  official	
  figure	
  raised	
  at	
  the	
  widely-­‐publicised	
  charity	
  event	
  held	
  in	
  June	
  this	
  year.	
  	
  

See	
  The	
  Social	
  Legacy,	
  the	
  event’s	
  official	
  video	
  just	
  released.	
  

Ali	
  Gregg,	
  founder	
  of	
  The	
  Philanthropic	
  Collection,	
  which	
  brought	
  the	
  CEO	
  SleepOut™	
  concept	
  and	
  brand	
  
from	
  Australia,	
  has	
  confirmed	
  that	
  the	
  monies	
  are	
  being	
  held	
  by	
  Girls	
  &	
  Boys	
  Town	
  (GBT)	
  and	
  were	
  raised	
  
by	
  the	
  inaugural	
  702	
  Sun	
  International	
  CEO	
  SleepOut™	
  held	
  on	
  18	
  June	
  2015.	
  	
  

It	
   is	
   the	
   largest	
  sum	
  ever	
  raised	
  by	
  a	
  single	
  South	
  African	
  charity	
  event,	
  while	
  worldwide	
   it	
   is	
   the	
   largest	
  
amount	
  of	
  funds	
  raised	
  for	
  any	
  inaugural	
  event.	
  Sydney	
  hosted	
  its	
  10th	
  event	
  this	
  year	
  and	
  Johannesburg	
  
raised	
  more	
  than	
  Sydney	
  in	
  year	
  one	
  –	
  despite	
  the	
  weakened	
  exchange	
  rate.	
  

“Accountability	
   and	
   transparency	
   are	
   key,	
   and	
   GBT	
   will	
   release	
   details	
   on	
   the	
   allocation	
   of	
   funds	
   after	
  
consideration	
  from	
  The	
  CEO	
  SleepOut™	
  Trust	
  and	
  appointed	
  Working	
  Group.”	
  she	
  added.	
  Details	
  of	
  these	
  
projects	
  will	
  soon	
  be	
  announced	
  to	
  the	
  media.	
  

“Everyone	
  involved	
  is	
  thrilled	
  to	
  see	
  an	
  organisation	
  like	
  Girls	
  &	
  Boys	
  Town	
  receiving	
  a	
  donation	
  of	
  this	
  size,	
  
knowing	
  that	
  GBT	
  offers	
   long-­‐term,	
  sustainable	
  solutions	
  and	
  care	
  to	
  homeless	
  and	
  vulnerable	
  children.”	
  
said	
  Gregg.	
  

Whereas	
  globally	
  The	
  CEO	
  SleepOut™	
  brand	
  principles	
  rest	
  on	
  the	
  pillars	
  of	
  Shelter,	
  Healthcare,	
  Education	
  
and	
  Nutrition,	
  the	
  trust	
  has	
  included	
  a	
  5th	
  pillar	
  unique	
  to	
  the	
  South	
  African	
  landscape	
  -­‐	
  Community.	
  	
  

GBT’s	
  CEO	
  Lee	
  Loynes	
  says:	
  “This	
  is	
  a	
  moment	
  in	
  our	
  history	
  that	
  we	
  will	
  never	
  forget	
  because	
  through	
  the	
  
event	
  our	
  children,	
  those	
  cared	
  for	
  by	
  other	
  similar	
  organisations	
  and	
  those	
  living	
  on	
  the	
  streets	
  –	
  young	
  
and	
  old	
  –	
  have	
  become	
  visible.”	
  

“The	
  CEO	
  SleepOut™	
   illustrated	
  the	
  power	
  of	
  collective	
  energy	
  to	
  show	
  the	
  true	
  spirit	
  of	
   'ubuntu',”	
  says	
  
Brett	
  Levy,	
  Joint-­‐CEO	
  of	
  Blue	
  Label	
  Telecoms,	
  who	
  contributed	
  the	
  highest	
  donation	
  of	
  R540,000.	
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Two	
   hundred	
   forty-­‐seven	
   CEOs	
   and	
   business	
   leaders	
   participated	
   in	
   The	
   CEO	
   SleepOut™	
   on	
   a	
   winter	
  
evening	
   during	
   which	
   the	
   temperature	
   dropped	
   to	
   -­‐3ºC.	
   The	
   business	
   elite	
   and	
   decision-­‐makers	
   were	
  
challenged	
  to	
  reveal	
  their	
  character,	
  compassion	
  and	
  grit	
  by	
  donating	
  R100	
  000	
  to	
  be	
  part	
  of	
  an	
  organised	
  
experience	
  of	
  sleeping	
  on	
  a	
  cold	
  pavement	
  for	
  just	
  one	
  night,	
  with	
  only	
  a	
  sleeping	
  bag	
  and	
  cardboard	
  floor-­‐
covering.	
  

In	
  doing	
  so,	
  Gregg	
  believes	
  they	
  have	
  become	
  powerful	
  agents	
  of	
  change	
  to	
  drive	
  social	
  innovation	
  in	
  their	
  
own	
  circles	
  of	
  influence.	
  

The	
  CEO	
  SleepOut™	
  was	
  started	
   in	
  2006	
   in	
  Sydney,	
  Australia,	
  by	
   local	
  business	
   leader	
  Bernard	
  Fehon.	
   In	
  
2012	
  Gregg	
  engaged	
  Fehron	
  to	
  extend	
  the	
  concept	
  to	
  South	
  Africa.	
  	
  

A	
   local	
   and	
   international	
   team	
  ensured	
   the	
   ethical,	
   transparent	
   success	
   of	
   Fehon’s	
   idea	
   and	
   created	
   an	
  
opportunity	
  for	
  homelessness	
  to	
  be	
  highlighted	
  across	
  South	
  Africa,	
  while	
  enabling	
  those	
  in	
  a	
  position	
  to	
  
effect	
  immediate	
  changes	
  to	
  do	
  so.	
  

Although	
  the	
  mood	
  was	
  particularly	
  sombre	
  and	
  even	
  solemn	
  that	
  night,	
  the	
  huddled-­‐up	
  business	
  leaders	
  
of	
  this	
  country	
  reported	
  feeling	
  a	
  profound	
  appreciation	
  for	
  the	
  plight	
  of	
  the	
  homeless.	
  

“It	
  was	
  indeed	
  a	
  humbling	
  experience,”	
  says	
  Paul	
  Dunne,	
  CEO	
  of	
  Northam	
  Platinum,	
  who	
  contributed	
  the	
  
second-­‐highest	
  sum	
  of	
  R429,900,	
  exceeding	
  over	
  four	
  times	
  the	
  set-­‐minimum	
  of	
  R100,000	
  per	
  contributor.	
  

Investec	
  Bank’s	
  CEO	
  Stephen	
  Koseff,	
  who	
  raised	
  R400,500,	
  added:	
  “We	
  live	
  in	
  a	
  world	
  of	
  inequality	
  and	
  if	
  
you	
  become	
  a	
  CEO	
  you	
  are	
  very	
  privileged.	
  Being	
  one	
  of	
  the	
  privileged	
  few,	
  we	
  have	
  to	
  understand	
  how	
  
the	
  underprivileged	
  live.”	
  

Moreover,	
   and	
   owing	
   to	
   the	
   great	
   success	
   of	
   this	
   event,	
   Gregg	
   has	
   announced	
   that	
   The	
   Philanthropic	
  
Collection	
   and	
   CEO	
   SleepOut™Trust	
   have	
   already	
   made	
   plans	
   to	
   host	
   nationwide	
   SleepOuts™	
   in	
  
Johannesburg,	
  Cape	
  Town,	
  Durban	
  and	
  Port	
  Elizabeth	
  in	
  2016.	
  

Thanks	
   to	
   various	
   sponsoring	
   companies	
   such	
   as	
   Discovery,	
   Hogan	
   Lovell,	
   Sage	
   Pastel	
   Accounting,	
   and	
  
others,	
   other	
   similar	
   events	
   have	
   been	
   created	
   in	
   support	
   of	
   this	
   initiative	
   -­‐	
   one	
   of	
   which,	
   “Sympathy	
  
SleepOuts”,	
  was	
   created	
  by	
   the	
   afore-­‐mentioned	
   companies	
   for	
   all	
   staff	
  members	
   to	
   sleep	
  outdoors.	
   In	
  
addition,	
   learners	
   from	
  Auckland	
   Park	
   Preparatory,	
   Fairlands	
   Primary	
   and	
   King	
  David	
   joined	
   together	
   in	
  
their	
  “School	
  SnoozeOuts”.	
  Both	
  events	
  are	
  being	
  planned	
  to	
  roll	
  out	
  again	
  in	
  2016.	
  

For	
  more	
  information,	
  visit	
  The	
  CEO	
  SleepOut™	
  website	
  at	
  www.theceosleepoutza.co.za.	
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About	
  The	
  CEO	
  SleepOut™	
  

The	
  CEO	
  SleepOut™	
  initiative	
  is	
  part	
  of	
  a	
  worldwide	
  call	
  to	
  action	
  to	
  end	
  homelessness	
  by	
  asking	
  influential	
  business	
  leaders	
  and	
  decision-­‐makers	
  to	
  sleep	
  on	
  the	
  
streets	
  on	
  one	
  of	
  the	
  coldest	
  and	
  longest	
  nights	
  of	
  the	
  year	
  in	
  either	
  hemisphere.	
  In	
  South	
  Africa,	
  The	
  CEO	
  SleepOut™	
  operates	
  as	
  a	
  Trust,	
  The	
  CEO	
  SleepOut™	
  
Trust.	
  	
  For	
  three	
  years	
  from	
  2015,	
  Sun	
  International	
  is	
  its	
  Joint	
  Title	
  Partner,	
  with	
  Girls	
  &	
  Boys	
  Town	
  its	
  appointed	
  Beneficiary	
  Partner.	
  From	
  the	
  inaugural	
  CEO	
  
SleepOut™	
  which	
   took	
   place	
   in	
   Sandton,	
   Johannesburg	
   in	
   2015,	
   the	
   event	
  will	
   roll	
   out	
   in	
   2016	
   to	
   include	
   Cape	
   Town,	
   Durban	
   and	
   Port	
   Elizabeth.	
   The	
   CEO	
  
SleepOut™	
  inspires	
  a	
  new	
  way	
  to	
  spearhead	
  social	
  innovation	
  in	
  South	
  Africa.	
  

Internationally,	
   the	
  event	
   is	
  a	
   leading	
   innovative	
  philanthropic	
  movement.	
  Founded	
   in	
  Australia	
   ten	
  years	
  ago,	
   thousands	
  of	
  global	
   leaders	
  have	
  since	
   raised	
  
awareness	
  of	
  and	
  funds	
  for	
  homelessness	
  in	
  SleepOuts	
  in	
  Australia,	
  New	
  Zealand,	
  Canada	
  and	
  across	
  the	
  United	
  States	
  and	
  the	
  United	
  Kingdom.	
  

The	
  2015	
  CEO	
  SleepOut™	
  Champions	
  Line-­‐Up	
  

Founding	
  Partner:	
  The	
  Philanthropic	
  Collection.	
  Joint	
  Title	
  Partners:	
  702,	
  Sun	
  International.	
  Beneficiary	
  Partner:	
  Girls	
  &	
  Boys	
  Town.	
  City	
  Host	
  Partner:	
  	
  City	
  Of	
  
Jo’burg	
   StakeHolder	
   Partners:	
   Adams	
   &	
   Adams,	
   BDO,	
   CNBC	
   Africa,	
   Ethics	
   Monitor,	
   Institute	
   of	
   Directors,	
   Mpowered,	
   Nedbank,	
   Proudly	
   South	
   African	
  
Influencers:	
  Australia	
  -­‐	
  The	
  Vinnies	
  CEO	
  Sleepout,	
  Canada	
  -­‐	
  The	
  Covenant	
  House	
  Sleep	
  Out	
  -­‐	
  Executive	
  Edition,	
  New	
  Zealand	
  -­‐	
  The	
  Lifewise	
  Big	
  Sleepout,	
  United	
  
Kingdom	
   -­‐	
   The	
   CEO	
   Sleepout	
   UK,	
   United	
   States	
   -­‐	
   The	
   Covenant	
   House	
   Sleep	
   Out:	
   Executive	
   Edition	
   Ambassadors:	
   Bernard	
   Fehon:	
   International	
   Goodwill	
  
Ambassador,	
  Leslie	
  Sedebi:	
  South	
  African	
  Goodwill	
  Ambassador,	
  Pat	
  Pillai:	
  South	
  African	
  Goodwill	
  Ambassador,	
  SEAL:	
  International	
  Goodwill	
  Ambassador,	
  Yusuf	
  
Abramjee:	
   South	
   African	
   Goodwill	
   Ambassador.	
   Contributing	
   Sponsors:	
   AMS,	
   ASSA	
   ABLOY,	
   Boogertman	
   &	
   Partners,	
   Compass	
   Group,	
   Europcar,	
   Infiniti,	
  
Ironmongery	
  Warehouse,	
  KFC,	
  KWIK	
  Space,	
  Sandton	
  Tourism	
  Association,	
  Stuttafords	
  Van	
  Lines,	
  Virgin	
  Atlantic	
  Air.	
  Friends:	
  Bastion	
  Graphics,	
  Caxton	
  Printing,	
  
Creative	
  Media	
  Spaces,	
  Eyethu	
  Events,	
  Ginami,	
  Homeless	
  Talk,	
   Infrastructre	
  Photos,	
   LEAD	
  SA,	
   Life	
  Co	
  Ltd,	
   LIT	
  Creations,	
  Ministry	
  of	
   Illusion,	
  Ornico,	
   Sandton	
  
Central	
  Management	
  District,	
  Sandton	
  Chronicle,	
  Tribal	
  Fish.	
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Issued	
  By	
   	
   Glasshouse	
  Communication	
  Management	
  

On	
  Behalf	
  Of	
   	
   The	
  Philanthropic	
  Collection	
  -­‐	
  Project:	
  The	
  CEO	
  SleepOut™	
  

	
   	
   	
   The	
  CEO	
  SleepOut™	
  Trust	
  

For	
  interviews	
  with	
  Ali	
  Gregg,	
  CEO	
  and	
  Founder	
  of	
  The	
  Philanthropic	
  Collection	
  	
  

and	
  its	
  project	
  The	
  CEO	
  SleepOut™	
  

Contact	
   	
   Jacqueline	
  Wijtenburg	
  at	
  Glasshouse	
  Communication	
  

Tel	
   +	
  27	
  (0)11	
  646	
  9992	
  

Cell	
   +	
  27	
  (0)74	
  870	
  9608	
  

Email:	
  jacqueline@ghcm.co.za	
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